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Analysis of Customer Behavior Loyalty in Insurance
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Abstract:To solve at the problem how to utilize customer data to improve management decision-making level

and sales in insurance according to the discriminating conditions of insurance customer loyalty this paper uses

fuzzy data mining technology to make clustering analysis on customers based on behavior loyalty. The analysis

points out customers can be classified into different groups and forecasts new customers loyalty according to the re—

sult of previous cluster analysis. The method mentioned can enhance the efficiency of customer relationship manage—

ment In Insurance.
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